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Executive Summary

The PRIMA LAB4SUPPLY project recognised the critical importance of communication
and dissemination activities via various digital platforms, specifically through website
management, newsletters, press clippings, and social media impact. These initiatives
were pivotal in ensuring widespread awareness and understanding of the project's
objectives, progress, and outcomes.

Website Management:

Developing and sustaining an informative and user-friendly website played a pivotal role
in our communication plan. Our website functioned as a central location for all
stakeholders, delivering comprehensive information about the project, including updates,
publications, and resources. By providing transparency and fostering interaction with
researchers, industry partners, policymakers, and the general public, this platform
proved to be invaluable in achieving our communication objectives.

Newsletters:

Regular newsletters played a crucial role in keeping our audience informed about recent
developments, achievements, and upcoming events within the project. By delivering
curated content directly to subscribers' inboxes, we nurtured continuous engagement
and sustained interest in our activities throughout the project lifecycle.

Press Clippings:

Engaging with press outlets ensured that our project gained visibility beyond academic
and industry circles. Coverage in relevant publications and media outlets enhanced our
credibility, amplified our reach, and attracted broader attention to our research findings
and innovations in sustainable supply chain practices.

Social Media Impact:

Utilizing the potential of social media outlets, we expanded our reach to a global
audience. Through the tactical dissemination of news, insights, and achievements
across channels such as Twitter, LinkedIn, and Facebook, we nurtured community
involvement, inspired conversation, and spurred progress in addressing sustainable
supply chain concerns. This forward-thinking strategy not only heightened our profile but
also opened up avenues for networking and partnerships with organizations that shared
our values on an international scale.

In summary, the outreach and dissemination initiatives carried out by PRIMA
LAB4SUPPLY were essential in achieving our main objective of enhancing knowledge
and fostering sustainable practices in supply chain management. Through the strategic
use of digital channels, we successfully disseminated our research findings and
stimulated valuable conversations and partnerships, laying the groundwork for lasting
influence in the field.
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1 INTRODUCCION

A research project should communicate its work and findings with society beyond
scientific circles for several compelling reasons:

1. Impact and Relevance: Research often addresses real-world problems or seeks to
advance knowledge in areas that directly affect society. By communicating findings
effectively, researchers can demonstrate the practical implications of their work and how
it contributes to addressing societal challenges. This enhances the perceived relevance
and impact of the research.

2. Public Awareness and Engagement: Engaging with the broader public through
communication efforts helps raise awareness about important issues and research
outcomes. It enables researchers to bridge the gap between scientific knowledge and
public understanding, empowering individuals to make informed decisions and
participate in discussions about relevant topics.

3. Policy Influence: Research findings can inform policy-making processes at various
levels, from local to international. Effective communication ensures that policymakers
are aware of evidence-based solutions and can integrate these into policy agendas,
thereby potentially influencing regulations, resource allocation, and societal practices for
the better.

4. Enhancing Collaboration and Partnerships: Effective communication attracts
interest and collaboration from industry partners, NGOs, and other stakeholders who can
help translate research into practical applications or scale its impact. Collaboration
facilitates the adoption of innovative solutions and accelerates the transition of research
outcomes into tangible benefits for society.

5. Addressing Misinformation and Building Resilience: In an era of misinformation
and rapid information dissemination, researchers play a crucial role in providing
accurate, evidence-based information. By actively engaging in public discourse and
correcting misconceptions, researchers contribute to building societal resilience against
misinformation and promote a culture of critical thinking.

In summary, beyond scientific circles, effective communication of research enhances its
impact, fosters public understanding, influences policy decisions, builds trust, inspires
future generations, fosters collaboration, and contributes to societal resilience. These
reasons underscore the importance of researchers engaging proactively with broader
audiences to ensure that their work translates into meaningful outcomes that benefit
society as a whole.
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2 PROJECT WEB-SITE
www.lab4supply.eu

Having a dedicated website in a research project is crucial for several strategic and
practical reasons. Firstly, it serves as a central point of access for all stakeholders,
including academics, industrial collaborators, and the general public. This facilitates clear
and accessible communication of the project's objectives, methodology, and findings,
promating transparency and shared understanding. Furthermore, the website acts as an
updated repository of publications, technical documents, and related events, ensuring
information is consistently available for those seeking deeper insights into the project's
work. Additionally, an effective online presence can enhance the project's visibility and
impact, attracting potential collaborations, fostering idea exchange, and facilitating the
dissemination of relevant findings beyond academic circles, thereby benefiting both the
scientific community and society at large.

Project Overview: A detailed description of the Lab4Supply project, including its overall
objectives, the relevance of the topic, and the context in which it is developed.

Participants and Collaborators: Information about project partners and collaborators,
including academic and industrial entities, highlighting their specific roles and
contributions.

Research Methodology: Details on the research methods and approaches used in the
project, explaining how activities are conducted to achieve project goals.

Results and Achievements: Summaries of key findings obtained so far, emphasizing the
project's contributions to innovation in sustainable supply chain management.

Publications and Documents: Access to academic publications, technical reports, and
other documents generated as project outcomes.

Impact and Practical Applications: Discussion on how project results are being applied
in practice and their potential impact on industry, policy, and society at large.

Contact and Collaboration: Contact information for those interested in collaborating with
the project or obtaining more information about its activities and results.

Living Lab Section: Additionally, includes a Living Lab section where each partner shares
information from periodic focus groups conducted with producers, authorities,
researchers, and consumers. This section also features capsule videos and workshops,
as it constitutes the main part of the project
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LAB4SUPPLY living labs

Join the LAB4ASUPPLY Agri-food Living Labs in Spain, France, Morocco and Algeria!

n TOMATOES GHESTNUT CAROB

Living Labs are open innovation ecosystems in real-life
. . . i i - i
2 environments based on a systematic user co-creation
What Isa IIVIng Iab * approach that integrates research and innovation
activities in communities, placing citizens at the center
of innovationl

GOAT FOR MILK
AND MEAT

The quadruple helix

* Central, regional and local

model of innovation in e bl gt
the agri-food system pen e

« Non-profit organizations,
founmatigon ssiociations, Academy « Universiies, schooks,
trade unions, consumers, research institutes and
organized communities & innovation labs
inmirett goups
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3 NEWSLETTER

A periodical newsletter is disseminated via email to a group of subscribers, functioning
as a medium of communication that imparts updates, news, and vital information
regarding an organization's, project's, or community's activities and advancements.
Newsletters are commonly employed to maintain stakeholders' engagement and
connectedness, offering unique insights and highlights that may not be accessible
through other communication avenues.

The importance of creating and distributing newsletters cannot be overstated. They help
maintain a continuous line of communication with stakeholders, ensuring that they are
kept up-to-date with the latest developments and achievements. Newsletters can
enhance transparency, build trust, and foster a sense of community among recipients.
Moreover, they can be instrumental in disseminating knowledge, sharing best practices,
and highlighting success stories, thereby amplifying the impact of the project's work.

The LAB4SUPPLY project planned to distribute three newsletters, one for each year of
the project's duration. The first newsletter was sent out in December 2022, marking the
beginning of the project. This initial issue provided an overview of the project's objectives,
the establishment of the Living Labs, and the commencement of interviews and
questionnaires. It served to introduce the project to the stakeholders and set the stage
for the activities to come.

The second newsletter was distributed in January 2024, focusing on the progress of the
Living Labs and consumer studies. This edition highlighted the advancements made in
the project, the ongoing research activities, and the preliminary findings from the Living
Labs. It provided stakeholders with an in-depth look at how the project was evolving and
the insights gained from the consumer studies.

The final newsletter is scheduled for the end of the project in month 36. This concluding
issue will provide a summary of the project's overall accomplishments, final results, and
the impact of the LAB4SUPPLY initiatives. It will also reflect on the project's journey,
offering a comprehensive overview of the work done and the milestones reached. This
final communication will ensure that all stakeholders are well-informed about the project's
outcomes and its contributions to sustainable supply chain management.
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1st LAB4SUPPLY NEWSLETTER.
A YEAR OF WORK ON THE PROJECT!

LAB4SUPPLY reaches the first half of the project and we want to share with you our
progress. These are our 2022 news: we have presented our project video, held the
General Meeting, completed the data collection and conducted the first Focus Groups
of our Multi-stakeholder Platformsl!

Take a look at our presentation video!

Arabic subtitles

French subtitles
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2st LAB4SUPPLY NEWSLETTER.
2 years of work on the project!

LAB4SUPPLY reaches the second year of the project and we want to share with you our
progress. These are our 2023 news

Our impact actions in value chains

GOATFOR MILK
TOMATOES CAROB AND MEAT GHESTNUT

Context analysis for Smallholders

Discover the infricate structure of value chains in the LAB4SUPPLY project, delving into tomatoes
and figs in Spain, chestnuis and figs in France, and carob and more figs in Morocco. Unravelling the:
nuances of these chaing, the study aims to comprehend their current dynamics and the pivotal roles
played by key stakehelders. Insights into distribufion channels, stakeholder preferences, and industry
challenges lay the foundation for an impactful project development. The diverse findings underscore
the need for tailored action plans and pelicy recommendations in each context. A commoen thread
emerges—farmers often face unfair pricing, reinforcing the project's initial hypothesis. The
LAB4SUPPLY project progresses with the creation of a multi-agent platform and a Decision Support
System tool, fuelled by idenfified drivers and opportunities. Fostering stakeholder interaction,
engaging diverse participanis, and promoting product quality emerge as key strategies. This readmap

paves the way to elevate smallhclders in the supply chain, shaping a more equitable and prosperous

future.

Analysis on the price
formation strategy

In cur analysis of various product cases. a
fascinating frend emerged—consumer prices
react more significantly to price shocks than
producars. Our findings align with similar
studies, especially in the U.5. fresh tomato
market. Consumer prices aim for
consistency by adjusting, while producers
tend to reduce margins. Fig products in
Spain and France displayed similar patterns,
where consumer prices adjusted in response
to shocks, while producers moved oppositely
to reduce margins. This behaviour was
linked to their intent to adjust price margins.
Motably, Spain and France exhibited similar
responses from specific weeks, influenced
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Mapping the indicator for the
evaluation of the sustainability

of the supply chain.

Unveiling the power of Stakeholder Analysis
(SA), our strategic compass for decision-
making navigates through a tailored
roadmap. This deliverable introduces a
dynamic three-phase Stakeholder Mapping
methodolegy—Identification, Analysis, and
Prioritizing. The selection process, driven by
four key criteria—Capacity, Willingness,
Influence, and Necessity—ensures a robust
evaluation of stakeholders. Imagine a
symphony of Individual Farmers,
Cooperatives, Experts, and varicus
associations, harmonizing their roles within
each Living Lab. The Analytical Hisrarchy
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4 PRESS CLIPPING

Press clipping, also known as media clipping, involves collecting and curating articles,
mentions, and features about a project, organisation, or topic from various media
sources. This process provides a way to monitor how the project is being covered in the
media, gauge public perception, and assess the reach and impact of the project's
communication efforts. Press clippings can include content from newspapers,
magazines, online news outlets, and other media platforms.

The importance of press clippings lies in their ability to provide insights into the project's
media presence and influence. By systematically collecting and analysing media
coverage, a project can understand how its messages are being received, identify areas
for improvement, and adjust its communication strategies accordingly. Press clippings
also help in documenting the project's visibility and can be used to demonstrate its impact
to stakeholders, funders, and partners.

The LAB4SUPPLY project planned to issue two press releases as part of its media
engagement strategy. The first press release was issued in April 2022, addressing the
launch of the project and outlining its objectives. This initial release aimed to introduce
LAB4SUPPLY to a broader audience, generate interest, and set the stage for future
communication efforts. It provided essential information about the project's goals, the
importance of sustainable supply chain management, and the planned activities.

The second press release is scheduled for the end of the project. This final release will
describe the main results and achievements of LAB4SUPPLY. It will highlight the key
findings, innovations, and contributions of the project to sustainable supply chain
practices. By summarising the project's outcomes, this press release will aim to maximise
the project's visibility, share its success stories, and underline its impact on industry,
policy, and saociety.

Through these press releases, LAB4SUPPLY ensures that its work is effectively
communicated to the public and relevant stakeholders, enhancing its reach and impact
beyond the immediate project community.

4.1 MEDIA USED ON THE PRESS RELEASE

4.1.1 AGROFOOD SECTOR

1. https://revistaalimentaria.es/agricultura/servicios/proyecto-internacional-de-
idi-que-ayudara-a-los-pequenos-productores-mediterraneos

2. https://financialfood.es/desarrollan-un-proyecto-idi-para-ayudar-a-los-
pequenos-productores/

3. https://www.vinetur.com/2022040768618/arranca-un-proyecto-internacional-
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de-i-d-i-que-ayudara-a-los-pequenos-productores-mediterraneos-a-
aumentar-su-competitividad-y-rentabilidad.html

4. https://www.comunicae.es/busqueda/i+d/

5. https://empresaexterior.com/art/83264/lab4supply-desarrollara-una-solucion-
innovadora-para-aumentar-la-competitividad-y-rentabilidad-de-pequenos-
productores-mediterraneos

REVISTA'ALIMENTARIA

INNOVACION, CALIDAD, SEGURIDAD ALIMENTARIA

MOVING THE WORLD,
TOGETHER.

Arranca un proyecto
internacional de I+D+i que
I.AB q supphv ayudara a los pequefios
5 n SIFS ] productores mediterraneos a
aumentar su competitividad y
rentabilidad

1 2 an N

4.1.2 LOCAL MEDIA

1. https://huelvabuenasnoticias.com/2022/04/07/arranca-un-proyecto-
internacional-de-idi-que-ayudara-a-los-pequenos-productores-mediterraneos-
a-aumentar-su-competitividad-y-rentabilidad/

2. https://vitoria24h.com/arranca-un-proyecto-internacional-de-idi-que-ayudara-
a-los-pequenos-productores-mediterraneos-a-aumentar-su-competitividad-y-
rentabilidad/nacional/9922/

3. https://www.cantabriaeconomica.com/?s=lab4supply

4. https://www.murcia.com/empresas/noticias/2022/04/07-arranca-un-proyecto-
internacional-de-idi-que-ayudara-a-los-pequenos-productores-mediterraneos-
a-aume.asp

5. https://eldiariodejerez.com/arranca-un-proyecto-internacional-de-idi-que-
ayudara-a-los-pequenos-productores-mediterraneos-a-aumentar-su-
competitividad-y-rentabilidad/

4.1.3 DIGITAL MEDIA

1. https://www.elconfidencialdigital.com/articulo/comunicados/arranca-proyecto-
internacional-i-d-i-que-ayudara-pequenos-productores-mediterraneos-
aumentar-competitividad-rentabilidad/20220407122241377933.htm|

2. https://www.que.es/2022/04/07/arranca-un-proyecto-internacional-de-idi-que-
ayudara-a-los-pequenos-productores-mediterraneos-a-aumentar-su-
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competitividad-y-rentabilidad/

3. https://www.bolsamania.com/nota-de-prensa/empresas/arranca-un-proyecto-
internacional-de-idi-que-ayudara-a-los-pequenos-productores-mediterraneos-
a-aumentar-su-competitividad-y-rentabilidad--9541877.html

4.1.4 OTHER MEDIA

1. https://agrobankcaixabank.com/Noticias/un-proyecto-internacional-de-idi-
ayudara-a-los-pequenos-productores-mediterraneos-a-aumentar-su-
competitividad-y-rentabilidad

2. https://[premiojovenempresario.es/economia/arranca-un-proyecto-
internacional-de-idi-que-ayudara-a-los-pequenos-productores-mediterraneos-
a-aumentar-su-competitividad-y-rentabilidad/

Arranca Un Proyecto Internacional De 1+D+l Que Ayudara A
Los Pequenos Productores Mediterraneos A Aumentar Su
Competitividad Y Rentabilidad

‘P Por Equipo De Redaceién On Abr7, 2022

LAB 4 SUPPLY

N ~ L o N 3
S e ar ) G
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5 YOUTUBE

YouTube is a powerful platform for sharing video content, allowing projects to reach a
wide and diverse audience. Through engaging visual media, projects can effectively
communicate their objectives, methodologies, findings, and impacts. Videos can simplify
complex information, making it more accessible and engaging for a broad audience,
including stakeholders, partners, and the general public.

The LAB4SUPPLY project utilised YouTube to enhance its communication and
dissemination efforts. A comprehensive project video was created in English, with
subtitles available in Spanish, Catalan, French, Arabic, and Italian. This multilingual
approach ensured that the content was accessible to a wider audience, reflecting the
diverse range of stakeholders involved in the project and promoting inclusivity.

In addition to the main project video, LAB4SUPPLY produced various videos on topics
of interest to the participants in the Living Labs. These videos covered specific themes
relevant to sustainable supply chain management, addressing the needs and concerns
of producers, authorities, researchers, and consumers involved in the project. By
focusing on the interests of Living Lab participants, these videos facilitated knowledge
sharing and engagement, helping to drive the project's objectives forward.

Furthermore, LAB4SUPPLY created several outreach videos designed to educate and
inform the public about key aspects of the project. These videos aimed to raise
awareness about the importance of sustainable supply chains, share the progress and
findings of the project, and highlight the practical applications of its research. By
disseminating these videos through YouTube, LAB4SUPPLY maximised its reach and
impact, ensuring that valuable information was accessible to a global audience.

Through its strategic use of YouTube, LABA4SUPPLY effectively communicated its work
and findings, fostered engagement among stakeholders, and promoted the importance
of sustainability in supply chain management.

Relation of videos upload on LAB4SUPPLY YouTube channel.

CREDA On the Germplasm Bank of Fundacié https://youtu.be/bPOmbVCee88 Video in
Miquel Agusti Spanish
CREDA Higos el Pajarero - a case of succes https://youtu.be/xGzJz2xxp9g Video in
Spanish
CREDA The tomato sector in Almeria https://youtu.be/5Pekr4cTsfk Video in
Spanish
CREDA Management and control of tuta https://youtu.be/OCgLIRMCOIY @ Video in
absoluta in tomato crops Catalan
CREDA Biological pest control with Macrolophus = https://youtu.be/BtRq80FqFMc = Video in
Pigmeus Catalan
CREDA How can research improve tomato & https://youtu.be/TdgEfghMglQ @ Video in
production? Spanish
CIHEAM- Retours d’expériences et outils de https://youtu.be/QU6hNSsbtjjw Video in
IAMM communication (AOP Pélardon) French
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https://youtu.be/5Pekr4cTsfk

CIHEAM- Quelles images sont associées aux | https://youtu.be/XN9ladynOFI Video in

IAMM Cévennes (enquéte aux French
consommateurs)
CIHEAM- Overview of Geographical Indications https://youtu.be/V2_0OI2p3dK0  Video in
IAMM and major challenges French
CIHEAM- Fonctionnement des organismes de @ https://youtu.be/bFtjkNgRPyQ Video in
IAMM defense et de gestion French
CREDA Intervention at the  Horticultural https://youtu.be/s29j6cohx7Q Video in
Congress on Commercialisation Spanish
CIHEAM- La Figue & le Figuier une incroyable | https://youtu.be/pVOkavfObMO @ Video in
IAMM diversité French
CIHEAM- Outils pour la gestion hydrique https://lyoutu.be/IWONRPVLYpM | Video in
IAMM French
CIHEAM- La figue en France et dans le Gard https://youtu.be/RfiZ7vij-3k Video in
IAMM French
CREDA La figue en Espagne https://youtu.be/Vrv_jarHtb8 Video in
French
INRA- La Figuier au Maroc https://lyoutu.be/6hfYYui0j8Y Video in
USMS French

D1.2 Report On The Stakeholder Mapping Process



6 SOCIAL MEDIA

Using social media platforms such as Twitter and LinkedIn is essential for modern
research projects due to their ability to engage diverse audiences effectively. Twitter is
particularly useful for real-time updates and concise communication. It allows projects to
share quick news, insights, and progress reports with a broad audience. The use of
hashtags and tagging relevant stakeholders can significantly increase the reach of each
post, facilitating engagement with the scientific community, industry professionals,
policymakers, and the general public. Twitter's interactive nature also encourages
discussions and feedback, fostering a dynamic exchange of ideas and promoting greater
awareness of the project's activities and findings.

LinkedIn, on the other hand, is a professional networking platform that excels in engaging
industry experts, academics, and potential collaborators. It provides a space for more
detailed posts and articles, allowing projects to share in-depth insights, research findings,
and thought leadership pieces. LinkedIn groups and communities offer targeted forums
for discussion and knowledge sharing, enhancing professional connections and
collaboration opportunities. By maintaining an active presence on LinkedIn, projects can
establish credibility, attract interest from key stakeholders, and facilitate partnerships that
can amplify the impact of their research. Overall, these platforms help disseminate
information widely, build a strong network of supporters, and enhance the project's
overall success and impact.

6.1 TWITTER

During the 3-year lifespan of LAB4SUPPLY, a total of 52 tweets were published across
the project's official account and those of its various partners. This strategic use of Twitter
allowed the project to disseminate updates, highlight key achievements, and engage with
a diverse audience including stakeholders, researchers, industry partners, and the
public. Each tweet contributed to building awareness about LABA4SUPPLY's activities,
sharing insights into sustainable supply chain management, and fostering dialogue
within the community interested in the project's outcomes. The distribution of tweets
across multiple accounts amplified the project's reach and ensured that updates reached
a broader network of followers, thereby maximizing the impact of LAB4SUPPLY's
communication efforts on social media.

6.2 LINKEDIN

During its 3-year duration, LAB4SUPPLY made a total of 51 posts on LinkedIn across its
official project page and the profiles of its various partners. These LinkedIn posts served
as a strategic tool for sharing detailed updates, research findings, and insights into
sustainable supply chain management. By leveraging LinkedIn's professional network,
LAB4SUPPLY engaged with a wide range of stakeholders, including industry
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professionals, academics, policymakers, and interested individuals. These posts
facilitated meaningful discussions, highlighted project milestones, and reinforced
LAB4SUPPLY's commitment to advancing sustainable practices in supply chains. The
consistent use of LinkedIn as a communication platform helped to build credibility, foster
collaborations, and enhance the project's visibility and impact within the relevant
professional communities.

6.3 OTHER SOCIAL MEDIA

During its 3-year lifespan, LAB4SUPPLY made a total of 69 posts across other social
media platforms such as Facebook and Instagram. These posts were strategically
crafted to engage a diverse audience beyond LinkedIn and Twitter, aiming to reach
stakeholders, consumers, and the general public interested in sustainable supply chain
management. Facebook provided a platform for more detailed updates, event
announcements, and community engagement activities, while Instagram's visual nature
was used to showcase project activities, events, and key findings through photos and
short videos. By maintaining an active presence on these platforms, LAB4SUPPLY
effectively communicated its mission, achievements, and ongoing research efforts,
thereby expanding its reach and impact across different segments of its target audience.
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Partner

CIHEAM-IAMM
CIHEAM-IAMM
CIHEAM-IAMM

CIHEAM-IAMM

CREDA

CREDA
CREDA
CREDA
CREDA
CREDA

CREDA
CREDA
CREDA
CREDA

CREDA

CREDA
CREDA
CREDA

CREDA
CREDA
CREDA
CREDA

CREDA
CREDA
CREDA
CREDA
CREDA
CREDA
CREDA
CIHEAM-IAMM

B The LABasUPPLY project has received funding from the European Union’s PRIMA Horizon 2020 research and innovation

programme.

Name of the activity

Website publication CIHEAM Montpellier
Website publication CIHEAM Montpellier
Website publication CIHEAM Montpellier

Website publication CIHEAM Montpellier
Linkedin post

Twitter post
Twitter post
Twitter post
Twitter post
Linkedin post

Twitter post
Twitter post
Twitter post
Linkedin post

Linkedin post

Twitter post
Twitter post
Linkedin post

Twitter post
Twitter post
Twitter post
Linkedin post

Twitter post
Linkedin post
Linkedin post
Twitter post
Twitter post
Linkedin post
Twitter post
Tweet

Link to the action
https://www.iamm.ciheam.org/en/agendas/appel-a-candidatures-poste-dingenieur-detude-lab4supply-2/
https://www.iamm.ciheam.org/fr/agendas/appel-a-candidatures-poste-dingenieur-detude-lab4supply/
https://www.iamm.ciheam.org/en/agendas/lab4supply-project-first-living-lab-meeting-on-the-development-of-
the-fig-sector-in-the-gard/
https://www.iamm.ciheam.org/fr/agendas/projet-lab4supply-premiere-reunion-de-living-lab-sur-le-
developpement-de-la-filiere-figue-dans-le-gard/
https://www.linkedin.com/posts/lab4supply_ciheammontpellier-chataigne-caezvennes-activity-
7114915019816886272-rDKZ?utm_source=share&utm_medium=member_desktop
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_feedUpdate%3A%28V2%2Curn%3Ali%3Aactivity%3A7149837480635105280%29
https://www.instagram.com/p/C1z16_yKPHI/?fbclid=lwZXhObgNhZWOCMTAAAR3hQt5V6kDbTWAqMTUPP-
8hhhyRKKTgRp-

PH7Pi4NhXDe1S6VcTA9VN_dU_aem_ AUJ_EuX2YCsqPZ6sWcyrdRKG5_g1gVJIX4RfLmc45NV2B-
SFd0264J0Im40qSG4w-z2g2NIBHAQ3bDjfXyQKpXQPm3
https://facebook.com/ciheam.iamm/posts/pfbid027h3EJivgk9eUDYVow6KtaYFNxJ5chTM33DoJooY XUiFacY
D4KrdsQKQyQvValBRpl
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post Twitter Segretariato Italiano di

PRIMA - Universita di Siena
Instagram post

Facebook post

Instagram post

Facebook post

Instagram post

Facebook post

Instagram post

Facebook post

https://www.linkedin.com/posts/lab4supply_lab4supply-benimellal-morocco-activity-7117842648761004033-
i0KK?utm_source=share&utm_medium=member_desktop
https://x.com/Lab4Supply/status/1697505756721877164
https://x.com/Lab4Supply/status/1705130378757918948
https://x.com/Lab4Supply/status/1578039194936836096
https://www.linkedin.com/posts/lab4supply_lab4supply-creda-castelldefels-activity-6983806901285199874-
fPYW?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/lab4supply_fig-alguaire-catalonia-activity-7010548073147826176-
hFbk?utm_source=share&utm_medium=member_desktop
https://x.com/Lab4Supply/status/1571877434177486849
https://www.linkedin.com/posts/lab4supply_lab4supply-fig-lab4supply-activity-7057718900376887296-
SX7V?utm_source=share&utm_medium=member_desktop
https://twitter.com/primaitaly/status/1459163212126031873

https://www.instagram.com/p/CqV4Ty1loKru/?fbclid=lwZXhObgNhZWOCMTAAARO00mMy4j6PTmwgVMfyhsEM
LXujTUNHo5FeTHycW7yjrl4gdpPdv5aAgErCo_aem_AUJsOHy7x-f_VV2kBcY6GkTINs79xM-
A13w0X2xw3XsXKIT4nhqukkKg9LeGMVTmVFsJ9CQH63Inolwpd4PNrjL5_
https://facebook.com/ciheam.iamm/posts/pfbid02QbduwiLKR9XdDXf5pS2q1HCkjGE6RTreYcqcYvoTCW3PG
RyQSSWW4FSbkgbAccUrxl
https://www.instagram.com/p/Cgblw9JJJt6/?fbclid=IwZXhObgNhZWOCMTAAAR2jRNSjbUm88P64uYRga_mx

3rLN35xNiZgg5BR0O7KLsS8Q9YYYAQKYsL4g_aem_AUJPRHdNnIJOo0zd2oxqwvXR10sLdotxIs518SO7NzvWsb
caTzg0_DdawazPdRFbh6plC2b2Q8xb8tdXVatAyjVpY5
https://facebook.com/ciheam.iamm/posts/pfbid0z5PnF8nFRLUwcTfyazfSQBgzLSEpDHz5Wv68isHV3DPQ1b
AF(Q3j5JZML1jLQH5iel
https://www.instagram.com/p/CqSwIJUIjCS/?fbclid=IwZXhObgNhZWOCMTAAAR1X_HI2isVnTyD_PazCMaJB
b5NOyYH2YiTdDSyE0Xz3Tx8QOkfYcF5wg-
VM_aem_AULkS3G1sJsBSVMIrEvgreWJtVGdbafTeLDXleyXyONUuuAlamYFEUu3wsFIrF1mi3fgenK2Lerrs
L50-1QY2IYL
https://facebook.com/ciheam.iamm/posts/pfbid02xJWwcEZVIWNuuQwg5xexJm3tFUH3AMMdvInSVy3HbP
KQjg9DZsknCEz6u7XaVDgKI
https://www.instagram.com/p/CtrD4XJKRrV/?fbclid=IlwZXhObgNhZWOCMTAAAR3hcUBUWIRbWzBwJbmoCu
TKJaUiFUcO_D9M3vua7pwYIvYPKeBx_RIOcPE_aem_AUInzMcilG1diltBiQcagq74WT2xrKIdH3h4m_AvsD4Xi
WtgMamnlvAaJFVxYHJIsA5r6UrJoMReyRHjtHcyAbleA
https://facebook.com/ciheam.iamm/posts/pfbid0SbqYiaGgdhy Tf5yx2CP5BBTJSeKyEU9INvALx67t6h4yK6xM
kjoHNa99bFGSyVDUBI
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video YouTube Segretariato Italiano di
PRIMA - Universita di Siena
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Linkedin post
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Linkedin post
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Linkedin post

Twitter post
Linkedin post

Twitter post
Twitter post
Twitter post
Linkedin post

Twitter post

https://x.com/Lab4Supply/status/1570371844871692288
https://x.com/Lab4Supply/status/1570371844871692288
https://x.com/Lab4Supply/status/1657036354469937154
https://x.com/Lab4Supply/status/1681284847275241473

https://www.linkedin.com/posts/lab4supply_carob-lab4supply-morocco-activity-7039257780502810624-

pKlI1?utm_source=share&utm_medium=member_desktop
https://www.youtube.com/watch?v=KmvvXb0kvdQ

https://x.com/Lab4Supply/status/1747249201426129074
https://www.linkedin.com/feed/update/urn:li:activity:7125881759522533376
https://www.linkedin.com/feed/update/urn:li:activity:7199001087310196736
https://x.com/CREDA_UPC_IRTA/status/1793236251358695863
https://x.com/CREDA_UPC_IRTA/status/1795772076021653897
https://x.com/CREDA_UPC_IRTA/status/1720100957164343424
https://x.com/Lab4Supply/status/1722182262479843553
https://www.linkedin.com/posts/lab4supply_lab4supply-sustainability-horticultural-activity-
7127950070355783680-LRol?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/lab4supply_gender-dimension-in-prima-project-activity-
7113098262324097025-GG-U?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity: 71146096334 77955584
https://www.linkedin.com/posts/lab4supply_fig-alguaire-lleida-activity-7143177240254566400-
EVQI?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7202232365371256832
https://x.com/CREDA_UPC_IRTA/status/1796471087871742196
https://www.linkedin.com/posts/lab4supply_congreshorta-agrotechupc-lab4supply-activity-
7122951702692929538-74X67?utm_source=share&utm_medium=member_desktop
https://x.com/Lab4Supply/status/1717133541505413512
https://www.linkedin.com/posts/lab4supply_lab4supply-video-capsule-intervention-at-activity-
7137371320786251776-HTWZ?utm_source=share&utm_medium=member_desktop
https://x.com/Lab4Supply/status/1750863867121406142
https://x.com/Lab4Supply/status/1750181642935693466
https://x.com/Lab4Supply/status/1724355649033719989
https://www.linkedin.com/posts/lab4supply_consumidor-creda-agroalimentario-activity-
7130114484899074048-i5xH?utm_source=share&utm_medium=member_desktop
https://x.com/Lab4Supply/status/1778068910379556957
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https://www.linkedin.com/posts/lab4supply_lab4supply-video-capsule-2-martina-cub%C3%AD-activity-
7155957361931677696-5gRT?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/lab4supply_lab4supply-video-capsule-3-martina-cub%C3%AD-activity-
7156633512480006144-F6ca?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7129815219698085888
https://x.com/CREDA_UPC_IRTA/status/1724051372935451126
https://www.linkedin.com/feed/update/urn:li:activity:7152963652805894144
https://x.com/CREDA_UPC_IRTA/status/1747197910230413615
https://x.com/CREDA_UPC_IRTA/status/1799003375062983005
https://www.linkedin.com/feed/update/urn:li:activity:7150456269508706306
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B TheLABasUPPLY project has received funding from the European Union’s
PRIMA Horizon 2020 research and innovation programme.

7/ CONCLUSION

The LAB4SUPPLY project adopted a comprehensive communication strategy to involve
stakeholders and disseminate its essential conclusions. By releasing newsletters at key
intervals, the project ensured ongoing engagement, informing stakeholders of its
advancements and significant milestones. The newsletters provided a thorough
summary of the project's goals, accomplishments, and progress, guaranteeing openness
and sustained interest.

Moreover, LAB4SUPPLY disseminated two press releases to garner media attention and
public interest. The initial press release, unveiled in April 2022, initiated the project and
presented its objectives, while the concluding press release, scheduled for the
culmination of the project, will provide an overview of the primary outcomes and
consequences, thereby bolstering the project's prominence and enduring impact.

Utilizing YouTube, LAB4SUPPLY has developed a project video in English with subtitles
available in multiple languages, thereby enhancing accessibility. The video content
focused on specific topics of interest to Living Lab participants, while also featuring
outreach videos designed to educate the general public about sustainable supply chain
practices. Through these targeted communication efforts, the project's results were
effectively disseminated, attracting a broad audience and amplifying its impact in
promoting sustainable supply chain management.



